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A bit about meé

Chris Ward

Over 20 years senior experience working for and developing some of the best 
known luxury hotels in the UK, including Belmond, Chewton Glen, Cliveden, 
Limewood Hotel, Dormy House, Foxhill Manor and The Fish Hotel.

Now a Hospitality Consultant helping independent hotels to grow their 
brands and improve their Commercial performance. 

www.hotelmakers.co.uk
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Why do spa partnership 
marketing?
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Raise Awareness of your Spaé

Extend your Spa brandé

Reach a new untapped audienceé

A cost effective marketing strategyé

Keep regular guests coming backé

Increase your Spa Revenue!...
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A few different types of spa 
partnership marketing
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Brand Hook Upsé

Seasonal ôPop Upsõ

Tourist Board Campaignsé

Charities & Good Causesé

Industry Eventsé
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Some ways you can create 
partnerships at your Spa
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Create New Experiences é

Sponsorshipé

Competitions & Eventsé

Retail Partnershipsé

Product Placement é
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Calcot Manor Brand Partnership: 
Their own Spa product in Tesco 



Product Placement:
Veuve Clicquot Nail Bar at Dormy House



In house Nutritionist Partner:
Amelia Freer at Limewood Hotel

ά!ǘ [ƛƳŜ ²ƻƻŘ ŀƴŘ IŜǊō IƻǳǎŜΣ ǿŜ ǿŀƴǘ ǘƻ ǇǊƻǾƛŘŜ ǘƘŜ ǎǇŀŎŜ ŀƴŘ ƻǇǇƻǊǘǳƴƛǘȅ ŦƻǊ ƻǳǊ ƎǳŜǎǘǎ ǘƻ ǊŜŀƭƭȅ 
nurture their well-being and feel their absolute best.

To help us achieve this, we have teamed up with Nutritional Therapist Amelia Freerto introduce her 
nutritional guidance throughout our services so that those looking to support and enhance their well-being 

ƘŀǾŜ ŀŎŎŜǎǎ ǘƻ ǘƘŜ Ƴƻǎǘ ƴƻǳǊƛǎƘƛƴƎ ƻǇǘƛƻƴǎέ

http://ameliafreer.com/


Spa Partner Competitions:

Alexander House Hotel & Spa



Create Something New:
The Worldõs First òGin Spaó pop up



How to go about building 
successful partnerships for your 

Spa? 

4 Steps to successful Spa 
Partnership Marketing
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Step 1: 

Work our what your objective is 

Raise awareness? / Grow Spa 
Revenue? / Build your database? 

Secure more membership?
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Step 2: 

Identify who you want to target 

Customers 
& 

Partners
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THE
WORKING 

GENERATIONS

MATURISTS

GENERATION X

BABYBOOMERS

MILLENIALS

Who is your target Spa customer?

Hotel Guest?  Day Spa Guest?  Member?  


